REFERENCES

Budiarto, M., Bella, U., & Yuliani, N. 2018. Media Promosi Dan Informasi Pada PT.
Gardena Karya Anugrah Berbentuk Video Company Profile. CICES, 4(2), 217—
227. https://doi.org/10.33050/cices.v4i2.527 (Accessed on July 28, 2020)

Cresswell, J. 2012. Planning, Conducting, and Evaluating Quantitative and Qualitative
Research (Karen Mason (ed.); 4thed., p. 230).
https://www.researchgate.net/publication/324451568 Educational _Research_Plan
ning_Conducting_and_Evaluating_Quantitative_and_Qualitative_Research_4th_
Edition (Accessed on February 2, 2020)

Dairobbi, A., Irfan, I., & Sulaiman, 1.2018. Kajian Mutu Wine Coffee Arabika Gayo.
Jurnal limiah Mahasiswa Pertanian, 3(4), 822—-829.
https://doi.org/10.17969/jimfp.v3i4.5426 (Accessed on March 15, 2020)

Danang, R., Astriyani, E., & Indria, U. 2018. Pembuatan Video Company Profile
Sebagai Penunjang Informasi dan Promosi Pada PT. Daiichi Elevator Indonesia.
Technomedia Journal, 3(1), 98-109. https://doi.org/10.33050/tmj.v3i1.384
(Accessed on February 17, 2021)

Fauzi, M., Giyarto, & Wulandari, S. 2016. Robusta in Vitro Berdasarkan Dosis Ragi
Kopi Luwak Dan Lama. Seminar Nasional Hasil Penelitian Dan Pengabdian
Masyarakat, 1(2), 51-56. https://repository.unej.ac.id/handle/123456789/79037
(Accessed on March 8, 2020)

Fitriyanti, D. A. 2016. Perancangan Company Profile dan Media Promosi Pariwisata
Pabrik Gula Cepiring Kabupaten Kendal. Journal of Visual Arts, 5(1), 1-9.
https://journal.unnes.ac.id/sju/index.php/arty/article/view/10029 (Accessed on
March 8, 2020)

Hamni, A. 2013. Potensi Pengembangan Teknologi Proses Produksi Kopi Lampung.
Mechanical. (Accessed on March 8, 2020)

Hernanda, D. W., Mindarti, L. I., & Riyanto, R. 2018. Community Empowerment
Based on Good Tourism Governance in the Development of Tourism Destination
(Case Study of Kawah ljen Tourism Buffer Zone “Kampung Kopi” Gombengsari
Village, Kalipuro District, Banyuwangi Regency). Journal of Indonesian Tourism
and Development Studies, 6(2), 126-135. (Accessed on February 8, 2021)

24


http://www.researchgate.net/publication/324451568_Educational_Research_Plan
http://www.researchgate.net/publication/324451568_Educational_Research_Plan

25

Mariyati, S. 2013. Pembuatan Video Profil Sekolah Menengah Pertama Negeri 4
Polokarto Kabupaten Sukoharjo Dengan Menggunakan Komputer Multimedia.
Jurnal Teknologi Dan Sistem Komputer, 5(1), 1-5. (Accessed on March 24, 2021)

Nugroho, H. 2020. Comparing the Effect of Peaberry Arabica.
https://docplayer.info/54819208-Perband ingan-pengaruh-kopi-arabika-biji-
tunggal-peaberry-dan-kopi-arabika-biji-normal-terhadap-peningkatan-memori-
jangka-pendek.html. (Accessed on March 8, 2020)

Pangabean, E. 2011. Buku Pintar Kopi. Agro Media Pustaka.
https://agromedia.net/katalog/buku-pintar-kopi/ (Accessed on February 20, 2021)

Permana, Y. S.2012. Perancangan Dan Pembuatan Video Promosi Wisata Alam Dan
Edukasi Lingkungan Dolan deso Boro Daerah Banjar Asri Kabupaten Kulon
Progo. 7, 1-25. http://jab.polinema.ac.id/index.php/jab/article/view/67 (Accessed
on January 24, 2021)

Picard, M. 2006. Bali: Pariwisata Budaya dan Budaya Pariwisata. Kepustakaan
Populer Gramedia, Forum Jakarta-Paris.
https://books.google.co.id/books?id=uwPulPTugNMC (Accessed on February 28,
2020)

Pracihara, M. M. 2017. Warna Sebagai Look Dan Mood Pada Videografi Film Televisi
“Pancer.” Invensi, 1(1), 26-36. https://doi.org/10.24821/invensi.v1i1.1585
(Accessed on March 15, 2020)

Purnamasari, A. M. 2011. Pengembangan Masyarakat Untuk Pariwisata di Kampung
Wisata Toddabojo Provinsi Sulawesi Selatan. Journal of Regional and City
Planning, 22(1), 49. https://doi.org/10.5614/jpwk.2011.22.1.4 (Accessed on
January 5, 2021

Sabon, V. L., Perdana, M. T. P., Koropit, P. C. S., & Pierre, W. C. D. 2018. Strategi
Peningkatan Kinerja Sektor Pariwisata Indonesia Pada ASEAN Economic
Community. Esensi: Jurnal Bisnis Dan Manajemen, 8(2), 163-176.
https://doi.org/10.15408/ess.v8i2.5928 Accessed on July 28, 2020)

Safutra, 1. 2020. Fasilitasi Pembukaan Wisata di Banyuwangi.
https://www.jawapos.com/wisata-dan-kuliner/31/07/2020/fasilitasi-pembukaan-
wisata-di-banyuwangi/ (Accessed on July 31, 2020

Saraniemi, S., & Kylanen, M. 2011. Problematizing the concept of tourism destination:


http://jab.polinema.ac.id/index.php/jab/article/view/67
http://www.jawapos.com/wisata-dan-kuliner/31/07/2020/fasilitasi-pembukaan-
http://www.jawapos.com/wisata-dan-kuliner/31/07/2020/fasilitasi-pembukaan-

26

An analysis of different theoretical approaches. Journal of Travel Research,
50(2), 133-143. https://doi.org/10.1177/0047287510362775 (Accessed on July
31, 2020)

Scott, D. 2009. Climate Adaptation Portfolio for the Tourism-Recreation Sector. 171—
194. https://www.researchgate.net/publication/226109635 Adaptation_in_the_Tourism
_and_Recreation_Sector. (Accessed on March 13, 2021)

Sunarya, L., Fajar, A. A., Abdillah, M. F., Studi, P., Informatika, T., Sains, F., Raharja,
U., Pada, P., & Hotel, D. (2021). Media Audio Visual Sebagai Sarana Promosi
Pada Days Hotel & Suites Tangerang. 6(1), 66-81.

Wahyu, H. 2020. Perancangan Video Profile Sebagai Media Promosidan Informasidi
Smk Avicena Rajeg Tangerang. 56—69.
https://ejournal.raharja.ac.id/index.php/cerita/article /view/537 (Accessed on
March 14, 2021)

Wahyu, S. 2013. Pembuatan Video Company Profile Berbasis Multimedia Pada Sekolah
Menengah Pertama Negeri 4 Karanganyar. Seruni-Seminar Riset Unggulan Nasional
Informatika, 1(1), 238-241. https://ijns.org/journal/index.php/seruni/article/view/671
(Accessed on Februaryl7, 2020)


http://www.researchgate.net/publication/226109635_Adaptation_in_the_Tourism
http://www.researchgate.net/publication/226109635_Adaptation_in_the_Tourism

