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ABSTRACT

This study aims to determine the influence of product quality, price, and promotion
on consumer purchase decisions of Mie Sedaap products in Jember Regency. The
research employed a quantitative method using multiple linear regression analysis.
The results indicate that product quality and promotion do not have a significant
effect on purchase decisions, with significance values of 0.709 and 0.227 (> 0.05),
respectively. Meanwhile, price has a positive and significant effect on purchase
decisions, with a significance value of 0.000 (< 0.05), and is the most dominant
factor. This finding shows that affordable and appropriate pricing is the main

consideration for consumers in making purchase decisions.
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