DAFTAR PUSTAKA

Dewi, I. R., & Bachtiar, W. (2025). Strategi komunikasi digital melalui produksi konten
video oleh content creator di redaksi Suara.com. Jurnal Kolaboratif Sains, 8(5), 2517—
2531. https://doi.org/10.56338/1ks.v815.7620

Dwivedi, Y. K., Ismagilova, E., Hughes, D. L., Carlson, J., Jacobson, J., Jain, R., Karjaluoto,
H., Kefi, H., Krishen, A. S., Kumar, V., Rahman, M. M., Raman, R., Rauschnabel, P.
A., Rowley, J., Salo, J., Tran, G. A., & Wang, Y. (2021). Setting the future of digital
and social media marketing research:  Perspectives and  research
propositions. International ~ Journal — of  Information = Management, 59,
102168. https://doi.org/10.1016/].ijinfomgt.2020.102168

Haris, A., Indriani, D., & Nurdin, M. (2023). Digital marketing and consumer engagement:
A systematic review. Amkop Management Accounting Review (AMAR), 3(2), 75—
89. https://doi.org/10.37531/amar.v3i2.1442

Kaplan, A. M., & Haenlein, M. (2010). Users of the world, unite! The challenges and
opportunities of social media. Business Horizons, 53(1), 59—
68. https://doi.org/10.1016/].bushor.2009.09.003

Kietzmann, J. H., Hermkens, K., McCarthy, I. P., & Silvestre, B. S. (2011). Social media?
Get serious! Understanding the functional building blocks of social media. Business
Horizons, 54(3), 241-251. https://doi.org/10.1016/j.bushor.2011.01.005

Septrian, A. A., & Nirmala, A. (2025). Analisis isi konten sosial media dalam meningkatkan
engagement pada akun Instagram (@mercurymediagroup.id. RELASI:  Jurnal
Penelitian Komunikasi, 5(4), 1-13. https://doi.org/10.69957/relasi.v5i04.1841

Tatasari, T., Purnomo, S., & Dewa, A. K. (2025). Pemanfaatan konten digital berbasis video
pendek untuk meningkatkan engagement pada UMKM makanan di media
sosial. Social Sciences Journal (SSJ), 3(2), 20-32.

Tentry, H. C., & Haryadi. (2025). Desain konten visual dan strategi engagement untuk
meningkatkan brand awareness dengan memanfaatkan tools Instagram

35


https://doi.org/10.56338/jks.v8i5.7620
https://doi.org/10.1016/j.ijinfomgt.2020.102168
https://doi.org/10.37531/amar.v3i2.1442
https://doi.org/10.1016/j.bushor.2009.09.003
https://doi.org/10.1016/j.bushor.2011.01.005
https://doi.org/10.69957/relasi.v5i04.1841

36

Insight. Journal of Artificial Intelligence and Digital Business (RIGGS), 4(3), 4088—
4100. https://doi.org/10.31004/riggs.v4i13.2506



https://doi.org/10.31004/riggs.v4i3.2506

