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ABSTRACT 

This research aims to test and analyze of product, price, promotion, and 

distribution channel simultaneously, partially and dominantly influence consumer 

buying decisions of fried onions on CV. Dua Putri Sholehah. This research was 

conducted at CV. Dua Putri Sholehah, on Tegalrejo Village Street, Dringu, 

Probolinggo Regency. The analysis was using validity and reliability test, classic 

assumption test, multiple linear regression and coefficient of determination, F test 

and t test by using SPSS 21.00. The result of this research shows that (1) Product, 

price, promotion, and distribution channel variables are simultaneously influence 

the buying decision of fried onions on CV. Dua Putri Sholehah, (2) Product 

variables, prices, and distribution channels are partially significant on buying 

decisions of fried onions on CV. Dua Putri Sholehah. However, promotion variable 

is non significant on buying decision of fried onion on CV. Dua Putri Sholehah. (3) 

Price variable (X2) is dominantly significant on buying decision of fried onions on 

CV. Dua Putri Sholehah. 
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