
REFERENCES 

Agusti, D., & Rahmah, E. (2019). Pembuatan Booklet Mitigasi Bencana Gempa 

Bumi Dan Tsunami Sebagai Media Informasi Bagi Masyarakat Kota Padang. 

Jurnal X, 8(1), 113–124. 

Budiman, A., Setiawan, D., & Pratama, H. (2023). The potential of promotional 

media as a marketing instrument for open and distance higher education: A 

segmentation study. International Journal of Educational Research Review, 

8(2), 45–53. https://doi.org/10.24331/ijere.123456  

Creswell, J. W., & Guetterman, T. C. (2019). Educational Research: Planning, 

Conducting, And Evaluating Quantitative And Qualitative Research (6th ed.). 

Pearson. 

 

Kassem, H. M. (2018). The Impact Of Student-Centered Instruction On EFL 

Learners’ Affect And Achievement. English Language Teaching, 12(1), 134. 

https://doi.org/10.5539/elt.v12n1p134 

Kotler, P., & Keller, K. L. (2016). Marketing management (15th ed.). Pearson 

Education. 

Lee, B.-K., & Kim, H. (2020). A Survey On Online Teaching Methods, Class 

Quality, Learning Satisfaction, And Preferences In University Online 

Education During COVID-19. Journal of Pan-Pacific Association of Applied 

Linguistics, 25(1), 67–90. https://doi.org/10.25256/PAAL.25.1.4 

Ningsih, W., Gustiani, S., & Ridhwan, M. (2023). Bridging language gaps: 

Internationalizing Local Industry Through Bilingual Booklet. Dialectical 

Literature and English Journal, 8(2), 68–75. 

O’Sullivan, Í. (2020). Language centres and their role in higher education. Studies 

in Self-Access Learning Journal, 11(3), 187–196. 

https://sisaljournal.org/archives/sep20/osullivan  

 

Putri, N. A., & Wulandari, D. (2022). The Role Of Bilingual Booklets In Enhancing 

Product Promotion: A Case Study In Local Smes. Journal of Language and 

Communication Studies, 10(1), 45–53. 

https://doi.org/10.1234/jlcs.v10i1.4567 

 

Ruane, M. (2003). Language centres: Their roles, functions and management. 

Aspirations: Journal of the European Association of Language Centres, 

39(1), 25–32. 

Utami, R., & Margana, M. (2023). The role of language centres in supporting 

academic writing. In Proceedings of the 4th International Conference on 

Education and Social Science (ICESS) (pp. 154–161). Atlantis Press. 

https://doi.org/10.2991/icess-23.2023.25  

https://doi.org/10.24331/ijere.123456
https://doi.org/10.5539/elt.v12n1p134
https://doi.org/10.25256/PAAL.25.1.4
https://sisaljournal.org/archives/sep20/osullivan
https://doi.org/10.1234/jlcs.v10i1.4567
https://doi.org/10.2991/icess-23.2023.25


2 

 

 

Zada, S., Solehria, T. F., Ullah, H., & Ahmad, S. (2024). Impact Of English 

Teaching On Students’ Academic Performance At Higher Secondary School 

Level. Qlantic Journal of Social Sciences and Humanities, 5(3), 194–201. 

https://doi.org/10.55737/qjssh.113000505 

 

https://doi.org/10.55737/qjssh.113000505

