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ABSTRACT

This study aims to analyze the influence of price, service quality, and facilities on the level of
customer satisfaction. This study was conducted at Barbershop Bandhawa located in Banyuwangi
Regency. Data collection was carried out using the nonprobability sampling method, with 40
respondents. The data analysis technique used was multiple linear regression, which was
processed using SPSS software version 21. The results of the analysis showed that simultaneously
the price variables (X1), service quality (Xz), and facilities (Xs) had a significant effect on customer
satisfaction (Y). Partially, each variable price, service quality, and facilities were also proven to
have a positive and significant effect on the level of customer satisfaction. Among the three
independent variables, facilities (Xs) are the factor that has the most dominant influence on

customer satisfaction at Barbershop Bandhawa in Banyuwangi Regency.
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