
 

 

29 

 

REFERENCES 

Abdull Razis, A. F., Ibrahim, M. D., & Kntayya, S. B. (2014). Health benefits of 

Moringa oleifera. Asian Pacific Journal of Cancer Prevention, 15(20), 8571–

8576. Downloaded on 26th of January 2022. 

Creswell, J. W. (2002). Educational research: Planning, conducting, and 

evaluating quantitative (Vol. 7). Prentice Hall Upper Saddle River, NJ. 

Downloaded on 3rd of March 2022. 

Fahey, J. W. (2005). Moringa oleifera: a review of the medical evidence for its 

nutritional, therapeutic, and prophylactic properties. Part 1. Trees for Life 

Journal, 1(5), 1–15. Downloaded on 31st of October 2021. 

Hoffmann, C. (2014). Introduction to bilingualism. Downloaded on 24th of 

January 2022. 

Maimunah, M., Sunarya, L., & Larasati, N. (2012). Media Company Profile 

Sebagai Sarana Penunjang Informasi dan Promosi. Creative Communication 

and Innovative Technology Journal, 5(3), 281–301. Downloaded on 28th of 

October 2021. 

Mandey, J. B. (2013). Promosi, distribusi, harga pengaruhnya terhadap 

keputusan pembelian Rokok Surya Promild. Jurnal EMBA: Jurnal Riset 

Ekonomi, Manajemen, Bisnis Dan Akuntansi, 1(4). Downloaded on 27th of 

October 2021. 

Mbikay, M. (2012). Therapeutic potential of Moringa oleifera leaves in chronic 

hyperglycemia and dyslipidemia: a review. Frontiers in Pharmacology, 3, 24. 

Downloaded on 26th of January 2022. 

Moyo, B., Masika, P. J., Hugo, A., & Muchenje, V. (2011). Nutritional 

characterization of Moringa (Moringa oleifera Lam.) leaves. African Journal 

of Biotechnology, 10(60), 12925–12933. Downloaded on 13th of December 

2021. 

OKTAVIANUS, Y., & Kamal, M. N. (2019). Video Promosi Wisata Kuau Kuliek 

Nagari Sungai Buluah. DEKAVE: Jurnal Desain Komunikasi Visual, 8(4). 

Downloaded on 28th of October 2021. 

Puspitarini, D. S., & Nuraeni, R. (2019). Pemanfaatan Media Sosial Sebagai 

Media Promosi. Jurnal Common, 3(1), 71–80. Downloaded on 28th of 

October 2021. 

Rambing, X. S., & Tulenan, V. (2017). Virtual Reality Berbasis Video 360 

Derajat pada Tari-Tarian Adat Suku Minahasa. Jurnal Teknik Informatika, 

11(1). Downloaded on 27th of October 2021. 

 



 

 

30 

 

Rifai, D., Astriyani, E., & Indria, U. (2018). Pembuatan Video Company Profile 

Sebagai Penunjang Informasi dan Promosi Pada PT. Daiichi Elevator 

Indonesia. Technomedia Journal, 3(1 Agustus), 98–109. Downloaded on 31st 

of October 2021. 

Sunarya, L., Purbayani, A. D., & Handayani, N. (2021). Media Video Promosi 

Pada Roofpark Cafe & Restaurant Pucak Bogor Jawa Barat. TMJ 

(Technomedia Journal) Vol, 5, 220. Downloaded on 28th of October 2021. 

Universitas Gadjah Mada. (2011, February 6). Kelor (Moringa oleifera L.).   

 Diambil kembali dari Cancer Chemoprevention Research Center 

 Universitas Gadjah Mada: https://ccrc.farmasi.ugm.ac.id/?page_id=2363 . 

 Accessed on 26th of October 2021. 

 

 

 

 

https://ccrc.farmasi.ugm.ac.id/?page_id=2363

	0a26a0988b0f1505a66b071d45a0e12853a546011f789a20d3427771bc481a77.pdf

