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ABSTRACT

The rapidly growing business world is both an obstacle and a threat to business
actors in order to win the competition in the market for the survival of their
company. The purpose of this study is (1) to determine the effect of service
quality variables on purchasing decisions, (2) to determine the effect of product
quality variables on purchasing decisions, (3) to determine the effect of location
variables on purchasing decisions, (4) to determine the effect of style variables
live on purchasing decisions. The results of research conducted by researchers
can be concluded: (1) service quality variables have a significant effect on
purchasing decisions, (2) product quality variables have a significant effect on
purchasing decisions, (3) location variables have no significant effect on
purchasing decisions, (4) lifestyle variables have no significant effect on
purchasing decisions.
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