REFERENCES

Aditya. (2013). "Making Company Profile Video for Middle School 3 Karangany
ar". Seruni Journal VVol.2 No.1. http://ijns.org/journal/index.php/seruni/articl
e/view/706/695. [Accessed on March 2021]

Arsyad, Azhar. (2006). Media Pembelajaran. Jakarta: Raja Grafindo Persada.
http://haryati2013.worpress.com/2015/07/30/resume-buku-media-

pembelajaran-pengarang-prof-dr-azhar-ashar-m-a/. [accessed on April 2021]

Creswell,J.W. (2008). Educational Research: Planning, Conducting, and

Evaluating Quantitative and Qualitative Research 4th Edition. New Jersey:
Pearson Education,Inc.

Haryanto,T. (2015).“Perancangan Video Company Profile sebagai Media Promosi
Perusahaan Pada PT. Propan Raya ICC Semarang”. http://journal.stekom.ac
JId/index.php/PIXEL /article/viewFile/159/152. (Accessed on January 2021).

Hidayatullah, R. (2020). LKP: Pembuatan Video Company Profile YayasanRabbu

nalloh (Doctoral dissertation, Universitas Dinamika).

Koumi, J. (2006). Designing Video and Multimedia for Open and Flexible Learni
ng. Electronic-book.http://my best book fun.com/xusu5744.pdf (Accessed
on April 2021)

Krisnawati, N. L. P., &Setianingsih, N. K. A. I. (2019).StrategiPenerjemahanlstila
hBudaya Bali Pada Media PromosiPariwisata di KabupatenBadung.
LITERA: JurnalLiteraBahasa Dan Sastra, 5(1)

Kriyantono, R. (2008). Public Relations Writing: Media Public Relations

Membangun Citra Korporat. Jakarta: Kencana Prenada Media Group. https:/
/dinarjamaudinQ7.wordpress.com/company-profile/. (Accessed on March
2021).

Lumione.H (2016). H Kelebihan dan Kekurangan video company profile. http://w

ww.lumi-one.com/newsfeed/kelebihan-dan-kegunaan-video-company-

profile/. (Accessed on January 2021)
Martono, M., Triyono, T., &Septiani,R.A.(2018). Pembuatan Video Profil Sekola
h Menengah Atas Negeri 7 Kota Tangerang Selatan Berbasis Audio Visual

34


http://ijns.org/journal/index.php/seruni/article/view/706/695
http://ijns.org/journal/index.php/seruni/article/view/706/695
http://haryati2013.worpress.com/2015/07/30/resume-buku-media-pembelajaran-pengarang-prof-dr-azhar-ashar-m-a/
http://haryati2013.worpress.com/2015/07/30/resume-buku-media-pembelajaran-pengarang-prof-dr-azhar-ashar-m-a/
http://journal.stekom.ac.id/index.php/PIXEL/article/viewFile/159/152
http://journal.stekom.ac.id/index.php/PIXEL/article/viewFile/159/152
http://my best book fun.com/xusu5744.pdf
https://dinarjamaudin07.wordpress.com/company-profile/
https://dinarjamaudin07.wordpress.com/company-profile/
http://www.lumi-one.com/newsfeed/kelebihan-dan-kegunaan-video-company-profile/
http://www.lumi-one.com/newsfeed/kelebihan-dan-kegunaan-video-company-profile/
http://www.lumi-one.com/newsfeed/kelebihan-dan-kegunaan-video-company-profile/

35

Sebagai Media Informasi dan Promosi. Technomedia Journal, 3(1), 110-
120.

Maulsa, Sofa. (2014). Langkah Kerja Dalam Produksi Video Profil Perusahaan Pr
oposal Penawaran. http://sofamultimedia.blogspot.co.id/2014/10/langkah-

kerja-dalam-produksi-video.html/. [Accesed on March 2021]

Mustabsyirah.(2017). Pengembangan Media Pembelajaran Praktikum Biologi Berb
asis Video PadaMateriSistemPencernaan.UIN Alauddin. Makassar

Nordquist, R. 2018. Bilingualism Definition and Examples glossary of grammatical
and Rhetorical terms. https://www.thoghtco.com/what-
is billingualism1680926/. (Accessed on March 2021)

Nordquist, Joseph. 2019. Health benefits and risks of drinking coffee.

https://www.medicalnewstoday.com/articles/270202/. (Accesed on august
2021)
Rahardjo, Puji. 2017. Berkebun Kopi. Jakarta. Penebar Swadaya

Rahmi, Y. 2016. Pengaruh Penambahan Bubuk Cassiavera pada Bubuk Kopi
Robusta dan Dua Cara Penyeduhan terhadap Karakteristik Mutu Bubuk
Kopi Campuran. http://scholar.unand.ac.id/ (Accessed on august 2021)

Rahayu, r. S. (2020).Studiliteratur: perananbahasainggrisuntuktujuanbisnisdanpe
masaran. Jurnal pemasaran kompetitif, 1(4).

RismwereniPransiska. 2018“Kajian Program Bilingual TerhadapPerkembanganK
ognitifAnakUsiaDini”.Edukasi: jurnal Pendidikan. 10(2), 168.

Rose R. Managing Content Marketing - The Real-World Guide for Creating
Passionate Subscribers to Your Brand[J]. Sirirajmedj Com, 2013, 2(1): 3-19.

Sunarya, L. (2016).“Video Profile Based Multimedia Audio Visual And Broadcas
ting Asia Media Promotion”. http://raharja.ac.id/raharja file/file jurnal/file/

9030816.pdf/. (Accessed on April 2021).

Tiarani, V. A. (2011). Teknik Pengembangan Bahan Ajar Dwi Bahasa Untuk Kelas
Internasional. Yogyakarta: Universitas Negri Yogyakarta.

Wardana, W. A. (2015). Company Profile dapat dibuat dalam bentuk apa saja?
https://wisnucompanyprofile.wordpress.com/2015/04/08/apa-saja-macam-

bentuk-company-profile/. (Accessed on March 2021)



http://sofamultimedia.blogspot.co.id/2014/10/langkah-kerja-dalam-produksi-video.html/
http://sofamultimedia.blogspot.co.id/2014/10/langkah-kerja-dalam-produksi-video.html/
https://www.thoghtco.com/what-is
https://www.thoghtco.com/what-is
https://www.medicalnewstoday.com/articles/270202/
http://raharja.ac.id/raharja_file/file_jurnal/file/9030816.pdf/
http://raharja.ac.id/raharja_file/file_jurnal/file/9030816.pdf/
https://wisnucompanyprofile.wordpress.com/2015/04/08/apa-saja-macam-bentuk-company-profile/
https://wisnucompanyprofile.wordpress.com/2015/04/08/apa-saja-macam-bentuk-company-profile/

36

Zizer. 2011. Company Profile. https://zizer.wordpress.com/2010/01/05/company-

profile/. (Accessed on January 2021]


https://zizer.wordpress.com/2010/01/05/company-profile/
https://zizer.wordpress.com/2010/01/05/company-profile/



